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The Link corporate marque embodies the 
company and the brand, it is imperatively 
important that it is used correctly as stated 
by the terms in this manual. 

The Link prime marque is made using a 
slightly adapted version of the Dual 300 
typeface. The prime marque was inspired 
by the pinnacle of current communication, 
the emoji. The letters “L” and “i” are linked 
together to represent an emoji as well 
as representing the link between our 
customers and our brand. 

The colour, “Link Blue” was chosen to 
represent the human eye to add a level of 
personality and human connection to our 
prime marque. 

Our prime mark also consists of a symbol as 
well as a logotype. This symbol is a stronger 
representation of the emoji characteristics 
as mentioned previously. 

Despite the logotype being the face of Link, 
the symbol is just as important and will 
appear across a wide range of media and 
products which will be mentioned in more 
detail later in the manual. 

The logotype and the symbol must never 
be used alongside each other. 
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The corporate colours used at Link are a 
relatively limited colour pallet. This is so we 
can align and create a strong association 
between these colours and the Link brand.

The Link Blue was specially chosen as 
a representation of the human eye, a 
cool, neutral, yet striking colour, it is non 
offensive but stands bold.

The two colours used in our prime marque 
are Link Blue and Black. For the full range 
of corporate colours used along with 
PANTONE and CMYK references please see 
the page opposite.

Link Blue Black Link Blue BlackLink Slate White

Link Blue : 
PANTONE 311 C
C 69   M 0   Y 11   K 0

Link Slate :
PANTONE 7539 C
C 41   M 31   Y 34   K 11

Black :
PANTONE Process Black
C 0   M 0   Y 0   K 100

White :
C 0   M 0   Y 0   K 0
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24MM

6.5MM

The minimum size at which the logotype 
can be used is 24MM in width. This equates 
to 91 Pixels minimum width on screen.

The minimum size at which the symbol can 
be used is 6.5MM in width. This equates to 
24.5 Pixels minimum on screen. 

It is very important that these are the 
absolute minimum sizes at which the 
logotype and symbol are used so they 
retain legibility. 
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The measurements to the right show the 
relationship in size between all elements of 
the logotype and the symbol. Measurement 
“X” is the width of the “eye” in Link. These 
measurements must be kept the same at all 
times when using the logotype or symbol. 

It is of vital importance these 
measurements are kept the same as it 
keeps the use of our logo consistent to 
create a strong visual identity for Link. 
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The exclusion zone around the logotype 
and symbol is also vitally important in 
keeping both legible. In this area no other 
content should ever be placed, including; 
text, imagery or other graphic content.

The exclusion zone around the symbol is 
measured at 1.5X and this should always be 
stuck to, no more, no less.
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The exclusion zone 
for the logotype 
is the same as 
the symbol, 1.5X 
and this must 
also always be 
maintained and 
must never be 
altered.
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There are a total of 6 different prime 
marque variants which are allowed for use.

When on white or very light coloured 
backgrounds then the primary marque 
(utilising Link Blue) is always expected to 
be used. 

However if colour printing or full colour 
options are not available to be used, then 
the primary marque (utilising Link Slate) is 
expected to be used. The use of colour to 
differentiate the “eye” from the rest of Link 
should always be applied where possible.

As a last resort if only one colour or black 
printing is available then an all black variant 
of the primary marque is available to use.
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When in use on black or dark coloured 
backgrounds then the variants to the right 
are permitted for use.

The same rules apply that the primary 
marque (utilising Link Blue) should always 
be used when possible. 

The same rules also apply that the next 
variant to be used should be the white 
variant (utilising Link Slate) if full colour 
printing or full colour options are not 
available.

Lastly the all white variant is also available 
for use should this be deemed necessary.
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Promotional variants of the Link logo are 
our own small scale version of Google 
Doodles. However our promotional variants 
are used a lot less frequently, only used in 
the event leading up to a holiday or special 
day such ad Christmas or Valentines day. 

These promotional variants can never be 
used as a primary logo, the primary marque 
(utilising Link Blue) must always be used on 
part of the same media. 

The promotional variants can be used 
as part of our own campaign (such as a 
Christmas campaign) or in conjunction with 
third parties.

The graphic change to the promotional 
variant must always be as simple as 
possible, flat vectors are preferred. 

Promotional variants are never to be 
used on products such as phones, tablets, 
laptops and any other such devices we sell 
along with materials such as business cards 
and letterheads. 
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This page provides some other examples of 
how promotional variants of the Link logo 
may be used.

The top example shows how it may be used 
just on the first day of summer, it would be 
used for that day only, perhaps as a small 
change to our website and not part of a 
large campaign.

The second example shows how 
promotional variants may be used in 
conjunction with third parties. This example 
specifically is using the 2018 Russia World 
Cup and would be used in a relatively large 
scale campaign in the weeks leading up too 
the event and the event itself.

The third example shows how it may be 
used as part of our own campaigns. This 
logo could be used on the website and 
on some promotional materials such as 
flyers, posters, billboards and other in store 
advertisements.
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These two pages cover exactly how the 
logotype and symbol should never be used.

- Never use the logotype and symbol next 
to or in close proximity to one another

- Never mirror or reverse the logotype or 
symbol in any way

- Never stretch or distort the logotype or 
symbol in any way 

- Never rotate the logotype or symbol or 
any parts of the logotype or symbol in any 
way
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- Never change the colour of any part of the 
logotype or symbol other than those stated 
in this manual

- Never use imagery, patterns or blocks 
of colour which overlap the logotype or 
symbol or come within the exclusion zone 
as specified in this manual

- Never apply any kind of box or stroke 
around the logotype or symbol

- Never alter the spacing of the logotype 
or symbol or attempt to re-create the 
logotype or symbol yourself
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DUAL (300)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
.,:;?!-_+=”’/\<>&@

MYRIAD PRO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
.,:;?!-_+=”’/\<>&@

The primary typeface used for Link is Dual, 
specifically Dual 300. This is the typeface 
which represents the brand and a slightly 
adapted version of this is used in the 
primary marque. The Dual typeface should 
be used for all applications listed below: 

- Titles across all applications
- Subtitles across all applications
- Products and packaging
- Business Cards
- Letterheads 
- Shop fronts and signage
- Uniforms

The secondary typeface is Myriad Pro. This 
is an easily legible typeface given its heavier 
weight when compared to Dual. This 
typeface doesn’t have as many applications 
as Dual but is just as important. The 
Myriad Pro typeface should be used for all 
applications listed below:

- Body copy text
- Small print information
- Product descriptions
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Examples shown are set at 50% scale.

The Link business card, shown right, uses 
Link Blue for the front of the card along 
with two all white variants of the logo 
placed centrally. Using the all white variants 
saves money on printing and makes for a 
more efficient printing process. The back 
of the business card contains all necessary  
details including: name (always in Link 
Blue), position, address (always in Link 
Blue), telephone number and email. They 
must always remain in this order and name 
and position must always be separated 
from contact details, more detail about this 
can be found in stationery measurements. 

The Link compliments slip is all white and 
features the Link primary marque centre left 
aligned, underneath which contact details 
are contained: address (always in Link Blue), 
telephone number, email and website 
address and they must always be kept in 
this order. On the right hand side of the slip 
is “with compliments” which is right aligned 
and is sat in line with the bottom of the 
contact details, this is also in Link Blue. 

The Link letterhead is designed to be used 
at A4 size. The Link primary marque can 
be found in the top left hand corner of the 
letterhead while all contact information 
regarding Link can be found in the bottom 
left also, with the address highlighted in 
Link Blue. Having Link details aligned left 
along with the Link Blue bar across the 
footer of the page helps us build visual 
consistency across our brand and stationery 
in particular. 

The text size of the addressee, their details 
and the main letter text is 9pt with 14pt 
leading to allow for good legibility. Myriad 
Pro should always be used for this when 
applicable.

Link details in the bottom left of the page 
are of 9pt size with the address highlighted 
in Link Blue. The details should always be 
arranged as: address, telephone number, 
email and then website. Dual (300) should 
always be used for these details. 

LINK BUILDING, SHEFFIELD, S6 6HC
01142123456
ENQUIRIES@LINK.CO.UK
WWW.LINK.CO.UK WITH COMPLIMENTS

SAM TURNER
HEAD OF ADVERTISING

LINK BUILDING, 
SHEFFIELD, S6 6HC
01142123456
STURNER@LINK.COM

10th March 2016

Mr A Nonimous

CEO

A company

95 Mortimer Street

London

W1W 7GB

Dear Mr Nonimous

Please find enclosed example of my design proposal for your new company letterhead. When presenting 

letterhead designs it is always advisable to include a ‘mock’ letter in place as this is a fundamental part of 

the structure of the design. It allows you to demonstrate how elements, such as the logo/symbol address 

details and any company information will be displayed.

Use Myriad Pro for your letter text and for the addressee and their details when available, if not substitute 

it for a similar legible font such as Arial or Helvetica. Remember that the letter text will always print in 

black. Typically I use 9pt for the type size and 14pt leading to retain clear legibility. Always show a date, 

clear indication of the addressee and his/her address details. It is normal in business communication to 

indicate what the letter is relating to, i.e. Re: Design and layout of a standard A4 Letterhead. Always turn 

off hyphenation and always be careful with line endings - design always matters, even when you’re writing 

a standard letter. Employ visual hierarchy such as bold setting for addressee, date and ‘with reference to’ 

details.

Start the body of the letter approximately 6mm below the first fold which is at 99mm, so 105mm from the 

top of the page. Also make sure you use a 35mm right and left margin for your letter to maintain visual 

consistency. Break your letter text into ‘chunks’ with line returns at the end of sections as appropriate as 

this helps with “readability”.

Finally sign off your letter correctly: ‘Yours sincerely’ if you know the addressee’s name (as on this letter) 

or ‘Yours faithfully’ if you don’t know the addressee’s name and have started with Dear Sir/Madam. You 

should always leave two line spaces from the end of the letter to “Yours Sincerely”, allowing appropriate 

room for a signature. 

Yours Sincerely

LINK BUILDING, SHEFFIELD, S6 6HC
01142123456
ENQUIRIES@LINK.CO.UK
WWW.LINK.CO.UK
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LINK BUILDING, SHEFFIELD, S6 6HC
01142123456
ENQUIRIES@LINK.CO.UK
WWW.LINK.CO.UK

LINK BUILDING, SHEFFIELD, S6 6HC
01142123456
ENQUIRIES@LINK.CO.UK
WWW.LINK.CO.UK WITH COMPLIMENTS

SAM TURNER
HEAD OF ADVERTISING

LINK BUILDING, 
SHEFFIELD, S6 6HC
01142123456
STURNER@LINK.COM
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These two pages show all of the dimensions 
for various elements of all the Link 
stationery. 

The name on the back of the business 
card should used Dual(300) at 10pt size, 
meanwhile the rest of the details should 
be 5pt size with the address highlighted in 
Link Blue.

The details on the compliments slip should 
use Dual (300) at 10pt size, with the address 
highlighted in Link Blue, meanwhile “with 
compliments” should be 14pt size also 
highlighted in Link Blue.

The dimensions and layout of the stationery 
should be stuck too and never be altered 
in anyway. 

The Link letterhead should always have a 
35mm margin either side of the main letter 
copy. 

The letter should start at 105mm from the 
top of the page, 6mm down from the first 
fold at 99mm. 

The size of the text, logo colours or layout 
of the letterhead should never be altered 
in anyway.
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IPHONE 6 
STARTING 
FROM 
£24.99 P/M*

*based on £150 up front payment, 500 minutes, 
5000 texts and 1gb of data p/m www.link.co.uk

IPHONE 6 
STARTING 
FROM 
£24.99 P/M*

*based on £150 up front payment, 500 minutes, 
5000 texts and 1gb of data p/m www.link.co.uk

PAY MONTHLY 
WINTER 2016

THE BEST OFFERS 
AND TARFFIS 
AROUND, THIS 
WINTER AT LINK

STUDENT 
SCHEME

ALL ABOUT OUR SPECIAL 
OFFERS, DISCOUNTS AND 
TARIFFS, EXCLUSIVELY FOR 
YOU STUDENTS OUT THERE

A4 Brochure 1/3 A4 Trifold Leaflet 1/3 A4 One Sided Leaflet

These pages provide examples of how our 
branding can be applied across a range of 
print applications including leaflets and 
brochures found in store.

Brochures should always be produced at A4 
size (297mm x 210mm) and leaflets should 
always be produced at 1/3 A4 size (99mm 
x 210mm). 

The Link prime marque should always 
be towards the top left of the page 
approximately halfway between the top of 
the page and the first image or colour block 
on the page. Nothing should ever be placed 
above or to the side of the prime marque. 

Link Blue colour blocks should always be 
used across our print media, however they 
should always reach the halfway mark, 
but go no further and should always be 
placed above block imagery (see examples 
provided on the opposite page). 

If the flyer or brochure requires a title (see 
examples A4 brochure and 1/3 A4 Trifold 
leaflet opposite) then it should always be 
placed just under the Link prime marque 
and should generally go no further than the 
halfway point of the page if possible. 

Any other information should be placed 
in the Link Blue box, never over the top of 
imagery. This should also generally never 
go no further than the halfway point of the 
page, with the exception of web addresses 
on leaflets (see example 1/3 A4 One Sided 
Leaflet opposite.
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Obviously imagery is an important part of 
our promotional material and our brand as 
a whole, looking through this manual you 
may have noticed a theme in the imagery 
we use. These two pages explain what sort 
of images we do and do not use as part of 
our brand.

- Do use selfies, specifically those involving 
people smiling or having a good time. 

- Seasonal appropriate photography should 
be used for certain promotional material at 
the correct time of the year.

- Product shots in photo blocks (like 1/3 
A4 Trifold Leaflet example on page 33) 
should show the phone in a users hands 
in operation and generally from an angle. 
Front on product shots are only used when 
promoting just that product (like in 1/3 A4 
One Sided Leaflet example on page 33). 

Care is also needed to be taken to ensure 
we do not use incorrect or inappropriate 
photography across our brand.

- Never use studio style photography, we 
prefer real people in real situations.

- Never use photography with just one 
individual in the scene, we like people to be 
connected!

- Never use photography with people 
looking directly into the camera and be 
careful with how many people are in scene, 
we believe anywhere between 2-6 is best. 
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Link retail outlets and shop fronts are the 
primary front of our brand, the first line of 
contact for many of our customers on the 
high street so it is important that they are in 
line with our brand and consistent. 

Our shop front are fairly simple in terms of 
design, the prime marque is applied on a 
white background and the windows may in-
corporate two Link Blue lines to re-enforce 
our brand style. 

Shop interiors should also be consistent 
in their design and in line with our brand. 
Link Slate is often used for the walls as it is 
a more neutral and less harsh colour when 
covering walls. 

Imagery and primary marque should cover 
some of the walls to create a more engag-
ing experience for our customers and for 
brand recognition. 
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Branding our products is an important 
factor in keep a brand consistency and one 
that our customers will recognise instantly. 
Over the next few pages are a few examples 
of how our branding is applied to a number 
of products.

For pieces of stationary and other common 
items as seen on this page our prime 
marque symbol is applied along with Link 
Blue as a highlight colour.

Link Pen

Link USB Dongle

Link branded iPhone 6 packaging

Link Sim Card

Phone packaging will also be branded as 
long as we are in agreement or partnership 
with the manufacturer to promote their 
phones through our brand.

Even small items such as sim cards must 
be branded to maintain our identity right 
through everything why promote and sell. 
The sim card packagaing is branded with 
our prime marque meanwhile the card itself 
is covered in Link Blue. 
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Link branded Samsung Galaxy Note 2

Link Uniform

Although less common now network 
branding on the back of mobile phones 
does still occur. Dependant on the colour 
of the phone depends on which prime 
marque variant we use, however the 
primary one is always the first one to go to. 

Link also has its own uniform for all 
employees to allow member of the public 
and our customers to easily identify us in 
store, or on the go should they have any 
queries. A name badge is also part of the 
uniform as it allows customers to link with 
us better.


